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Marketing Strategies on Subject Knowledge Services Oriented to “Double First-Rate”

—Practice of Xiamen University Libraries
Yang Wei Lin Jing HuangGuofan Li Xianhui Ma Luwei Zhuang Ruixin

Abstract: The Overall plan to promote The World First-Rate Universities and First-Rate Disciplines is a
new challenge to subject knowledge services in academic universities. The four marketing strategies for
subject knowledge services proposed are: to mine deeply the connotation and need of marketing objects, to
rearrange the layout of marketing body, to upgrade and renovate the knowledge service products, and to
take full advantage of new media for value-added contents’ quick delivery. Above all, the knowledge service
capability of subject librarians is bottle neck for subject knowledge services and should be paid attention to
and cultivated carefully.

Keywords: Double First-Rate; Subject Knowledge Services; Marketing Strategy; Research Informa-
tion Management; Embedded Service; Information Literacy Training
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An Empirical Study on the Evaluation System of

International Librarian Exchange Programs
Hu Lin Liu Qian Shu Yu Ralph B. Gabbard

Abstract: The article detailed the assessment indexes by integrating both qualitative and quantitative
measurements which established on the basis of an evaluation system of international librarian exchange
programs through employing the method of analytic hierarchy process. It intends to conduct an empirical
study through comprehensively assessing and analyzing the Sichuan University—Arizona State University
Library International Exchange Librarian Program with the evaluation system and to provide suggestions to
the program for further improvement on the basis of assessment results.
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