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Research on Reader Value in Digital Media Environment

Yang Guofu

Yu Minjie

Abstract: This article explained the concept and characteristic of library reader value, analyzed the

major changes of reader value in digital media environment, and pointed out that the library can increase

the reader value by increasing the benefit and reducing the cost of readers. We discussed the ways and

methods of increasing reader value, and felt that the library reader value has much space to improve in the

digital media environment.

Keywords: Digital Media Environment; Reader Value; Library’s Influence
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