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The Brand and Its Development Normalization of University

Reading Promotion Ambassador

Li Wei

Abstract:Based on the comparison and analysis the meaning of the ambassadors of reading promotion,

this paper sums up the origin of the ambassadors of reading promotion including the selection of the celebri-

ty, the selection of the target audience and the virtual image endorsement, according to the network re-

search and the literature research to promote the significance of the branding the ambassadors of reading

promotion in university, as well as the reflection on the choice of the brand are presented. Taking Liuzhou

Railway Vocational Technical College as an example, the specific practice and experience of the standardiza-

tion development of the ambassadors of reading promotion are discussed. It is concluded that to establish a

good brand image great attention should be paid to creativity, publicity, sustained, and motivation.

Keywords: University; The Image Ambassadors of Reading Promotion;Brand Building; Normalization
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