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Research on IFLA International Marketing Award University Library
Winning Projects on the Basis of Scientific Marketing Theory

Zhang Ji

Guo Jing

Abstract: Through the analysis of IFLA international marketing award application requirements, the

article reveals the scientific marketing theory that IFLA international marketing award has always advoca-

ted. By combing all the 13 university library winning projects from 2002 to 2017, the article analyses com-

mon characteristics of the international successful marketing projects, summarizes the suggestions for our

university library marketing activities and hope that the research can give helpful and useful inspirations to

domestic university library marketing activities.
Keywords: IFLA International Marketing Award; Scientific Marketing Theory; University Library
Marketing
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