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Research on the Construction of Library Knowledge Marketing Model
in the Era of Short Video

Chu Jiewang Wu Ruohang

Abstract: In order to promote the integration of library knowledge service and short video marketing,

so as to meet the new knowledge needs of readers, this paper defines the connotation of library short video

knowledge marketing through literature analysis and network survey, and then based on the integration of

relevant research results, probes into its development environment. Combined with 7Ps marketing theory,

it constructs the library short video knowledge marketing model, and gives specific suggestions.

Keywords: Library; Short Video; Knowledge Marketing; Marketing Model; 7Ps Marketing Mix
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