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Research on the Marketing Strategy of Regional Intellectual Property Information
Services of University Libraries from the Perspective of 7Ps Marketing Mix

Li Jian Lin Jing Han Chuang Du Songqi

Abstract: At this stage, it is of practical significance for university libraries to take the advantages of
their own resources and services to implement regional intellectual property information services (IPIS)
based on marketing strategies. Starting from the characteristics of regional IPIS and taking 7Ps marketing
mix as a marketing strategy, the article discusses the current situation of regional IPIS marketing in domes-
tic university libraries and abroad, summarizes experiences, and analyzes some problems of regional IPIS in
domestic university libraries, such as limited marketing channels, insufficient applicability of service prod-
ucts, and weak service marketing teams. In conclusion, marketing strategies can be improved from four as-
pects: strengthening regional service collaboration, enhancing the applicability of regional service products,
planning price strategies, and marketing development strategies for service branding.

Keywords: University Library; Regional Intellectual Property Information Services; Service
Marketing; 7Ps Marketing Mix
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